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Disclaimer 

The information presented in this ebook represents the views of the author as of the 
date of publication. The author reserves the rights to alter and update all the opinions based on 
new conditions. This ebook is for informational purposes only. The author does not accept any 
responsibilities for any liabilities resulting from the use of this information. While every attempt 
has been made to verify the information provided here, the author cannot assume any 
responsibility for errors, inaccuracies or omissions. Any similarities with people or facts are 
unintentional. 

Any earnings or income statements, or earnings or income examples, are only estimates 
of what we think you could earn. There is no assurance you'll do as well. If you rely upon our 
figures, you must accept the risk of not doing as well.   

Where specific income figures are used, and attributed to an individual or business, those 
persons or businesses have earned that amount. There is no assurance you'll do as well. If you 
rely upon our figures; you must accept the risk of not doing as well.   

Any and all claims or representations, as to income earnings in this ebook, are not to be 
considered as average earnings.   

There can be no assurance that any prior successes, or past results, as to income earnings, 
can be used as an indication of your future success or results.   

Monetary and income results are based on many factors. We have no way of knowing how 
well you will do, as we do not know you, your background, your work ethic, or your business skills 
or practices. Therefore we do not guarantee or imply that you will get rich, that you will do as 
well, or make any money at all. There is no assurance you'll do as well. If you rely upon our 
figures; you must accept the risk of not doing as well.   

Internet businesses and earnings derived there from, have unknown risks involved, and 
are not suitable for everyone. Making decisions based on any information presented in our 
products, services, or web site, should be done only with the knowledge that you could 
experience significant losses, or make no money at all.   

Users of our products, services and web site are advised to do their own due diligence 
when it comes to making business decisions and all information, products, and services that have 
been provided should be independently verified by your own qualified professionals. Our 
information, earnings and other information in this ebook should be carefully considered and 
evaluated, before reaching a business decision, on whether to rely on them.   

You agree that author is not responsible for the success or failure of your business 
decisions relating to any information presented in this ebook, or any other products of this 
author. 
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Chapter #1 - Why You Need a List 

Before you dive deeper into this eBook, you should begin to embrace the 

fact that you, and any other person who is involved with Internet marketing, 

need a list. It is just that simple. You cannot have Internet marketing without 

list building, they go hand in hand! 

Email lists are extremely vital to the success of a business, and when used 

properly, they become the heart and soul of your Internet marketing efforts. 

To be perfectly honest, if you do not have a list, you are only hurting 

yourself! Lists bring money, and without them, you are missing out on many 

opportunities to make money. However, you may still be questioning why 

you should invest time into building a list. Well, let’s briefly examine some 

truths about consumer behavior. 

Consumer Behavior 

Research has shown that potential customers may not become conversions 

through the first encounter with your brand. They may be interested in your 

products and/or services, but sometimes they are unable to finalize their 

purchasing decision at that exact moment.  

This could be because they are not ready to purchase due to multiple factors 

such as:  

1. Lack of money at time of exposure 

 



8 

2. Lack of product information  

3. Trust in the brand 

You must realize that customers who come into contact with your brand 

may be in different stages of the sales funnel, and that has an influence on 

whether or not they purchase.  

Also, with so many products out there, people are often looking to compare 

offerings before they take action. However, that does not mean that they 

are out of the question for a sale in the future... that is unless you have no 

way to reach them again! 

Without A List, You Are Losing Money 

Lists allow you to acquire contact information from these prospective 

customers. By obtaining this contact information, you are essentially giving 

yourself a way to stay in touch with the people who have already expressed 

interests in your company. These people are often only one more 

interaction away from a sale!  

Without a list, you are essentially allowing your competition to become 

more appealing as your prospects continue to browse the Internet. You DO 

NOT want to let your customers get so far away from your product that they 

ultimately dismiss your offerings when it is time to purchase. A list will give 

you the opportunity to stay in touch with those who have already expressed 

an interest in your product, thus allowing you to offer up a friendly follow up 
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that will help move customers along towards making purchases.  

What Lists Bring To Your Business 

Lists also allow you to maintain a relationship with your existing customers. 

If you are on the mailing list for any company, think about how you 

personally interact with these brands through their mailing lists. Here are 

three common things that companies use lists for: 

1. They sometimes send you specialized offers based on your past 

purchases 

2. They may remind you to purchase items that you left in your cart 

3. They may ask if you are interested in attending an event 

Whatever the case may be, they are keeping the interaction going so that 

they remain top of mind. And if they do it well enough, you will purchase 

more items with them! Truth be told, marketing to repeat customers is 

often the best way that you can drive sales.  

There is money that you are missing if you have not chosen to implement a 

marketing strategy that involves using a list.  However, if you are reading 

this part of this eBook, you have already taken an important step in ending 

this detrimental cycle. Now, let us get deeper into how to build a list. 
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Chapter #2 - Picking an Autoresponder 

There was a point in time where building a list and maintaining it required a 

great deal of manual work. Before the autoresponder, people who wished 

to maintain a list were faced with the daunting task of adding contact 

information, crafting messages, sending messages, etc. 

Companies would spend so much time maintaining communications with 

their customers that would take away from other aspects of their business. 

Thankfully, this is no longer the case. The autoresponder has streamlined 

this aspect of businesses.  

When you set out to begin building a list, one of the most important things 

to have in place is an autoresponder. 

An autoresponder allows you to acquire, store, and communicate with your 

leads. Once you capture a lead, your autoresponder will allow you to get the 

most out of your lists. 

Why You Should Use a Professional Service 

Before we get into what you should do with an autoresponder, here are 

some reasons why you should choose a professional autoresponder service:  

1. Professional autoresponders offer many benefits. They ensure that 

your message is deliverable by offering spam filter checks that will 

alert you if your email is likely to be sent to your customer’s spam 
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folder. Overall, it is the goal of the autoresponder service to ensure 

that your messages have maximized delivery. Without a professional 

autoresponder, you run the risk of failing to recognize potential errors. 

2. Aside from automatically capturing leads for you, autoresponders will 

take care of any opt-out/unsubscribe requests, which will free up the 

time you may have spent trying to do this manually. 

3. Professional autoresponders frequently backup your lists, which 

significantly decreases the chance that you will lose your list. After 

investing time in building your massive list, the last thing that you want 

is to lose your list to something unexpected. 

4. As stated before, there are a number of advantages to using a 

professional autoresponder. If you plan on keeping track of your open 

rate, opt-out rate, response rate, and things of that sort (which you 

definitely should be doing to increase the effectiveness of your 

campaigns), a professional service will provide analytics for those 

areas.  

Some of the most popular autoresponder services that are available are: 

Constant Contact, AWeber, MailChimp, OfficeAutoPilot, Infusionsoft and 

iContact. 

If You Want To Host Your Own Autoresponder 

The advantage of hosting your own autoresponder is that once you 
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purchase the software, you own the program and you do not have to worry 

about additional fees. You do not have to pay a company to run this 

software and you will not incur monthly charges. 

If you are interested in taking this route, check out these autoresponders: 

1. Interspire 

2. arpReach 

Ultimately, keep in mind that this option will require more work on your 

part to ensure that you are maintaining your list. However, this may turn out 

to be an option for you. 

 

Factors to Consider 

When choosing an autoresponder, you should compare services and decide 

what is best for your situation. Some factors that you should compare are: 

1. Usability: the interface should be simple enough for you to manage 

quickly and effectively. 

 

http://www.interspire.com/emailmarketer/
http://arpreach.com/
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2. Cost of service: make sure that the cost of the service is one that fits 

within your budget. Some services may even be free up to a certain 

amount of emails or may include trial periods. 

3. Features: not all services provide  identical features. For example, 

some give you the option to create your own email templates, 

others may be beneficial for split testing, some may have larger 

image storage, etc.  

Whichever route you decide to go with your autoresponder, keep in mind 

that it is best to research different software and services thoroughly before 

making a decision. You do not want to lose time trying to transfer a large list 

to another system later on down the line. Choose the best option for your 

situation early on to avoid this pitfall. 
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Chapter #3 - Setting up an Opt-in Form 

Now that we have discussed how to select an autoresponder, we can move 

on to setting up an opt-in form. An opt-in form is what you will use to 

capture your leads. You may have visited a site recently and noticed a pop-

up form or even a form that has been strategically placed on the website 

encouraging visitors to join their mailing list. That form you encountered is 

the opt-in form.  

When a user fills out your form and decides to opt-in, they are giving you 

permission to send emails to them. Some autoresponders will provide what 

is known as a double opt-in, in which a user will receive a confirmation email 

to make sure that you have the correct information. If the service you 

provided gives you the option to use double opt-in, it is good to use this as it 

will help you filter out unresponsive customers.  

Complying With The CAN-SPAM Act 

By using the opt-in form, you are also complying with the CAN-SPAM Act. 

There is some confusion about what the CAN-SPAM Act means, but all that 

is does it set guidelines for marketers to send emails in a legitimate manner.  

The CAN-SPAM Act requires marketers to obtain permission for sending 

emails from users. It also requires that you provide a way for users to opt-

out in each email that you send. The process for opting out should be easy 

for the user; one click should allow the user to be removed from your list. 
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Furthermore, you cannot charge a fee for removal from the list, and you 

cannot require them to sign in to remove themselves. That being said, 

REMEMBER THAT YOU MUST RESPOND TO OPT-OUT REQUESTS 

IMMEDIATELY! There is a time limit imposed upon marketers for the 

response to removal requests.  

Differences Between Autoresponders 

Remember the discussion about the difference between autoresponder 

services and owning your own autoresponder? If you are utilizing a service 

provider, the CAN-SPAM Act requirements are automatically implemented 

into your email. You will not have to remember to place certain information 

in your emails (such as your email identifier and opt-out link), and you will 

not have to remember to remove a user if they opt-out, because this will be 

done automatically by the service provider.  

The Power of a Squeeze Page 

A squeeze page is a page that is dedicated to the sole purpose of capturing 

leads. A squeeze page is the wisest option for capturing leads, because it 

eliminates the possibility of a user wandering aimlessly on your site.  

While designing a squeeze page, remember to provide a layout that is 

similar to any ads that you may be running. If a person has arrived on your 

squeeze page from another link, they want to be certain that they are 

definitely signing up for exactly what they clicked on. If your layout is 
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inconsistent with their expectation, you will certainly drive them away.  

Designing Squeeze Pages 

The squeeze page should have a bulleted list of things that they are going to 

receive by opting in. This is your time to convince the visitor why they 

should give you their contact information, so you want to make it good! 

Here are some tips: 

1. Make the headline powerful and personal. If you make the user feel 

like this is something that will be exclusive to them, they will be 

more inclined to opt-in. 

2. Offer something in return for their contact information. Many 

companies offer some sort of free, relevant content/item that 

entices the user to join the list. 

3. The shorter the form, the more likely a user is to opt-in. If possible, 

obtaining a first name and an email is all you need to be effective. 

DO NOT MAKE YOUR FORM LONGER THAN NECESSARY! 

4. Tell them exactly what to do by providing a strong call–to-action  

button. 

5. Ensure that the opt-in box is above the fold, so that users do not 

have to scroll or search in order to join your list. KEEP IT SIMPLE AT 

ALL TIMES! 
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Remember To Split Test Squeeze Pages 

The value of a split test is also present in squeeze pages. It is vital that you 

create multiple squeeze pages and track their conversion rates in order to 

see which design works best with customers. You would be surprised to 

learn how small tweaks in design can impact the overall effectiveness of a 

squeeze page. 

If you are not that familiar with coding, there are resources to help you 

overcome that obstacle. Autoresponders offer the ability to design squeeze 

pages, and in some cases they also give you the ability to split test. Here are 

a couple of autoresponders that provide this service: 

1. GetResponse 

2. AWeber 

If you are more advanced, you may elect to build a squeeze page yourself 

without the assistance of an autoresponder. This is perfectly fine, but 

remember that the same guidelines for design apply. 

  

 

https://www.getresponse.com/?serv=adwords&camp=WORLD_ENG_RLSA_NFTNP_Generic&kw=squeeze_page&type=p&gclid=Cj0KEQjw0MW9BRDxtYTn2_S699MBEiQAw33y44L0rk1U6yAHB0tXfQzB-_AIsCuth74ch4-4fpvZcPsaAjRY8P8HAQ
http://www.aweber.com/Forms
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Chapter #4 - Ways to Grow Your List 

In the previous chapter, we mentioned that offering some sort of free, 

relevant content would entice the user to give you their contact 

information. This is critical! Your customers need to feel like they are going 

to benefit from giving their personal information, so you need to be 

prepared to give them something in exchange for their information.  In this 

chapter we will go over some ways to build your lists. 

15 Techniques to Build a Huge List 

1. “Specific Date”: tell your customers that the bonus is only available for 

a limited time.  Specify the date and let them know that the offer 

won’t be there after this time. 

2. “Running out of time”: tell your subscribers that they only have x 

amount of minutes to subscribe. Including a timer on the page can 

help drive conversions even faster. 

3. “Sneak Peek”: tell your subscriber that they will get a free sample of 

your content if they subscribe.  

4. “Unbeatable Deal”: Tell your subscriber that they will get a coupon or 

discount for one of your products. 

5. “Republish”: Offer the ability to reprint or republish your content if 

they subscribe.  
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6. “Publish With Us”: Sometimes you will reach subscribers who want to 

provide articles and see them published on your site. If you offer this 

chance for them to contribute, you will see an increase in your list.  

7. “Achieve Goals”: Outline the goals that your subscribers will be able to 

reach with your information. Be sure to emphasize how your 

information will help them overcome an obstacle.  

8. “Prizes”: People love winning free stuff! Giveaways that are exclusive 

to your list will incentivize joining your list.  

9. “Options”: Some subscribers may prefer to receive content in different 

formats. Be sure to give them the option of getting content in different 

formats to avoid losing subscribers.  

10. “Influencer”: If you have a popular figure that utilizes your 

product/service, here is your chance to do a little name dropping. 

People will feel more comfortable providing their information if 

someone they follow is part of your list. They will often times 

automatically assume that it must be good if “so and so” is part of it. 

NOTE: Be sure that the influencer who you choose to highlight is someone 

that would be relevant to your target market! 

11.  “It Worked For Me”: Sometimes the best way to convince a 

customer, is to have another customer do the convincing for you! 

 



23 

Collecting some testimonials and/or endorsements will help build 

your credibility in the eyes of your subscribers.  

12.  “Bring Your Friends”: Offer up a free bonus for subscribers who are 

willing to contribute some word-of-mouth marketing. Setting up a 

“tell a friend” form can be an easy way for you to make some extra 

subscribers.  

13.  “Waiting List”: Tell subscribers that you are only accepting a limited 

amount of subscribers at the moment, and if you hit your limit 

(define the number) you will have to place everyone else on a 

waiting list. This will give them more reason to subscribe right away. 

14. “Give Me Feedback”: Providing people with an option to give you 

their opinions will let subscribers know that you value their opinions. 

Essentially, it makes being part of your list more personal. 

15. “Free for limited time”: Telling people that you will be charging in 

the future creates a sense of urgency to act on subscribing now. 

Do Not Forget 

Be sure to remind your subscribers that you will keep their information 

private.  Remember, this is someone’s personal information that they are 

sharing with you and ONLY YOU. DO NOT share/sell your contacts. This will 

reflect poorly on you as a marketer.  
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In regards to your content, MAKE SURE THAT IT IS ALWAYS RELEVANT. If you 

are a person who specializes in web design, be sure to provide content 

related to web design. If you offer natural remedies for illnesses, make sure 

you are providing content that is related to natural remedies.  

The bottom line is, if a person is signing up to your list, they expect you to 

keep your content relevant to what they signed up for. At no point in time 

should your content be totally unrelated to what you pitched in order to get 

information from the subscriber.  

Create Demand Through Third Party Platforms 

You may be aware of people using social media to drive traffic to their list. 

This is an excellent way to lure people from your social media following into 

becoming subscribers. You can use call-to-action buttons on your profile 

that link to your list opt-in form, and you can also design ads that drive 

traffic to your opt-in form. Do not underestimate the power of social media! 
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Chapter #5 - List Segmentation 

Now that you have begun to build your list, you may eventually realize that 

even though your subscribers share a common interest in your product 

and/or service, they still have different reasons for subscribing. To better 

understand this situation, it will be beneficial for you to understand market 

segmentation. 

Market Segmentation 

Prior to launching your marketing efforts, you more than likely had a type of 

user that you were trying to reach. This type of person that you had in mind 

would be interested in your product and/or services because it was 

ultimately relevant them and their personal situation. 

 

This could be fulfilling a need or desire. Whatever the case may be, sub-

markets exist within that overall target market. 
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Possible Segments 

You can segment your lists according to different factors. Here are some 

examples: 

1. By Product: Let’s say that you promote baby products. You may have 

several segmentations within that list. There may be people who are 

interested in baby care items, while there is another list dedicated to 

furniture. Often times, these lists are generated based on past 

purchases or browsing activity. 

 

2. By Activity: Sometimes it pays to segment your list by grouping people 

by who has done a similar action. You can create lists around those 

who have already purchased (repeat customers), those who are 

potential customers (expressed interests but have not purchased 

anything yet), or even by those who have placed items in a cart.  

Also, if you want to go a step further, you can segment by activity on your 

emails. You can have a lists that are as follows: 

i. Opened 

ii. Did not open 

iii. Clicked 
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iv. Did not click 

3. By location: If you have products that may differ location to location, it 

may be beneficial to segment lists accordingly. 

4. Job/Seniority Level: In certain instances it may make sense to separate 

your subscribers according to their occupation. Are you offering 

informative/educational content? Different levels of seniority will 

require different levels of content. For instance, if you are providing 

marketing materials, you may send out one set of material to 

marketing students and beginners. You may then send out another set 

of material that caters to managers or those who have intermediate 

expertise. Then, you may send out advanced material to directors.  

5. Content Format: Remember when we explained the options 

technique? This was the technique in which you provide content in 

different formats that are appealing to different subscribers. You can 

even segment your lists by according to how they consume content. 

For instance, some people may prefer eBooks, while others may like 

blog posts. 

Why You Should Use Segments 

The advantage of segmenting your lists is that you are able to send out more 

personalized, targeted content to those subscribers. The key to increasing 

engagement is to provide relevant content. By having your lists segmented 
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into smaller groups, you can send out emails that are more valuable to 

those users. 

For instance, if you sell instruments, you may have subscribers that have 

interests in different types. One group may be interested in keyboards, 

while another may be looking for guitars. By segmenting, you can send out 

personalized content that will peak the interest of your subscriber.  

How This Impacts Your Marketing 

Using the last example, if you send a guitar promotion to someone who 

plays the keyboard, this email will more than likely be ignored. However, if 

you send a personalized promotion for deals on keyboards, that subscriber 

would be driven to open the email as it is relevant to them. 

Using segments will increase your open rate and eventually lead to more 

conversions. The key take away of this lesson is that you need to figure out 

which aspects will allow you to personalize your content in order to increase 

relevancy. Once you uncover which segmentation strategy is relevant to 

your business, you can group your subscribers and begin planning which 

content you will send out. 
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Chapter # 6 - Plain Text Emails vs. HTML Emails 

Now, let’s talk about whether you need to use plain text format or HTML 

format in your emails. There are various advantages and disadvantages in 

both formats, so you have to pick your choice based on various things, such 

as demographics, niche selection, type of newsletter, and so on.  

All in all, whether you choose text or HTML emails, you will not likely get any 

big difference in your conversion rate, as long as you word your emails 

correctly, focusing on maintaining your audience’s interests to keep a good 

CTR in your emails.  

Let’s highlight some advantages and disadvantages of plain text emails. 

Advantages of plain text emails: 

• They look simple. 

• They are easy to read. 

• Good for personalized emails. 

Disadvantages of plain text emails: 

• Since spammers usually prefer this format, text emails usually go to 

the junk folder. 

• They look like regular promotional emails. 

To balance things out, let’s take a look at some advantages and 
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disadvantages of HTML emails. 

Advantages of HTML emails: 

• Good aesthetics. 

• It makes your emails look professional. 

• Suitable for newsletter-type emails. 

Disadvantages of HTML emails: 

• Difficult to read on mobile devices if the design is not responsive. 

• Difficult to create if you don’t know HTML. 

Now that you know about some advantages and disadvantages of both 

formats, it’s time for you to choose whether to use text or HTML emails in 

your list building campaign.  

Please note that it is always better for you to stick with one format once 

you’ve picked it, since most subscribers will feel uncomfortable receiving 

your emails if you keep changing the format of your emails. 

What Products Do You Want To Promote? 

Do you want to promote digital or physical products? This is the question 

that you have to answer first, because it’s important to determine the 

format that you will choose for your emails.  
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The key is that digital products such as ebooks or reports are more suitable 

to be promoted with text emails, while physical products are more suitable 

to be promoted with HTML emails. 

What Is Your Target Audience? 

The demographics that you are targeting in your promotion matters too.  

If your target audience is using their mobile devices a lot, then it is better to 

stick with a format that is mobile-friendly, which is the text format.  

If they use their PC a lot, then HTML format is more preferable. Note that 

your target audience has a strong relevance to your selected niche. 

What Is The Type Of Newsletter That You Offer? 

This is also an important consideration. If you are offering a daily, weekly, or 

monthly newsletters containing the latest information about your niche, 

then it is better for you to use HTML emails to do that.  

But, if you want to just build a personal conversation with your audience, 

the text format is the best way to go. This is true if you use your list mainly 

for promotion, not informing your audience about the latest news. 

A Word About Branding 

HTML emails are always better to use if you aim to build your brand with 

your email promotion, because with HTML emails, you can easily place your 

logo on each newsletter that you send to your audience.  
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Text emails, on the other hand, are suitable for marketers who don’t have 

any company brand to grow, and their aim is just to build personal 

relationship with their audience. 

Developing Your Brand 

It’s important to build brand awareness and developing a relationship with 

your subscriber base, because the more your subscribers trust you, the 

easier it will be to convert those subscribers into frequent buyers. 

Every email you send to your list should directly work towards strengthening 

your brands recognition for value. This means that you have to be extremely 

careful with the kinds of products you are promoting as well as the quality 

you endorse. Whether you are the creator or not, if you give it your stamp 

of approval, your subscriber base will hold you accountable if the product or 

service fail to deliver. 

You should always analyze each product or offer you are planning to 

promote so that you will not only stand behind it, but can directly answer 

any questions that your subscribers may have about the offer. 

Keep your emails focused and relevant. If you end up venturing into a new 

niche or interested in exploring other markets, you should start working 

towards creating an individual segmented lists for each niche. 
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Chapter #7 - Structuring Your Email 

The way you structure your email will affect your response rate. If you don’t 

structure your email campaigns properly, your subscribers will quickly lose 

interest, and you will lose a lot of subscribers as a result. So, structuring your 

email should be a very important part of your list building strategy. 

How should you structure your email? It’s pretty simple. A good email 

structure consists of introduction, main content, and conclusion, with some 

call to actions being inserted in appropriate places.  

Here are the keys to a successful promotional email: 

• It should establish a good relationship with your audience. 

• It should offer more valuable information than simply a sales pitch. 

• It should be a quick read, not requiring a lot of time to read. 

• It should flow naturally, making it enjoyable to read. 

• It should persuade your audience to take action, not forcing them. 

Now let’s get into the details of your email structure. 

Introduction 

The introduction of your email is your only chance to build a good 

impression with your audience. This is the part where you say ‘Hi’ to your 

audience, just like when you meet a good friend. This is where you can build 
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an emotional relationship with your audience. 

Here are the things you should write in your email intro: 

• Addressing your recipient’s name. 

• Relating your personal story with your audience 

• Giving your audience a hint about the main content of your email. 

The Main Content 

This is the meat of your content. This is the value that you will give to your 

audience in your email. Everything else is just a filler. This is the reason your 

audience wants to read your email. So, you have to make it great. You have 

to make it awesome.  

Here are the things you should write in your main content: 

• Shocking and awesome content that will keep your audience glued to 

your email. 

• Relevant content with your product promotion. 

• Building your audience’s interest toward your product. 

Conclusion/closing is the part where you say goodbye to your audience. The 

conclusion/closing statement is the bridge between your email and your 

main offer. So, you can use this part to reinforce the main message that you 
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have given to your audience, as well as to encourage them to take action. 

Here are the things you should write here: 

• The gist about the main content. 

• Information about your promoted product. 

• Encouragement to check your link. 

Call to Action 

The best place for your call to action is under the conclusion/closing 

statement of your email. But, what you have to understand about the call to 

action is that it needs to be placed on the parts of your email where it is 

appropriate. It shouldn’t disturb the flow of your email, but rather, it should 

support it. 

Now that you know the proper structure of your email, here’s an example of 

the first email that you can send to your subscribers. Please note that you 

can always change the specific parts of the email to fit your needs. 
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Example of the First Email to Send to Your Subscribers 

Hi {FirstName}, 

Thanks for grabbing my Gardening Secrets (replace with your report name) 

report. 

Just in case you missed it, you can download your report from the link 

below: 

INSERT DOWNLOAD PAGE URL HERE 

I hope you enjoy the report and learn something from it. I’ve got lots more 

great information heading your way, so make sure you keep an eye out on 

your inbox :) 

In the meantime, if you have any questions or want to get in touch please 

do get in touch. I’d love to hear from you! 

Speak to you soon 

[YOUR NAME] 
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Chapter #8 - Writing Attention-Grabbing Subject Lines 

What is a subject line? It is basically your email title. This is the first thing 

that your audience will see from your email, and they will actually see your 

subject line BEFORE they read your email. If it is interesting, they will read 

the email. If it’s not interesting, they will delete or ignore your message. 

So, it is very important for you to write subject lines that will make your 

audience want to read your email. This is not an easy thing to do. Think 

about the volume of emails that your audience is receiving every day. Will 

your email stand out and build enough curiosity that will invite them to click 

on it? 

In writing your subject lines, the goal should be simple. It is to make your 

subject lines stand out on your audience’s inbox, which should build 

curiosity for them to read your email. 

Here are some tips to write attention-grabbing subject lines: 

• Use power words such as “Amazing”, “Shocking”, “Miracle”, “Easily”, 

and so on. 

• Highlight important words with uppercase letters. 

• Ask a question to your audience. 

• Create a sense of mystery that can only be answered after reading 
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your email. 

Remember that the only goal for you in writing subject lines is to make your 

email recipients to open your email. There is no other goal. You are not 

promoting your product in your subject lines. You will do the promotion 

only within the email, with your call to action. 

So don’t concern yourself to promote your product yet. Concern yourself 

only to make your audience pay attention to your email, instead of any 

other emails in their inbox, and click on your subject line right away.  

Offering Value to Your Audience 

You need to give your audience a reason to read your email. People will only 

do something if they have a strong reason to do it. So, you have to write 

your subject line with this knowledge in mind. Write your subject line by 

offering real value to your audience. Give your audience a glimpse of what 

they will learn when they open your email. 

Giving a Sense of Urgency 

Don’t let your audience to procrastinate on reading your email. Make them 

want to read your email right away by giving a sense of urgency in your 

subject line. Give some kind of deadline for them to read your email, and 

then let them know that they will lose an important opportunity if they 

don’t read your email right away. A sense of urgency is known to be a good 
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call to action for any promotion. 

Giving a New Knowledge 

Most people are tired to read the same old recycled information over and 

over again. By giving them a glimpse of new knowledge, you will be able to 

raise their curiosity and make them want to read your email right away. If 

the information that you offer to your audience is not freely available 

elsewhere other than your email, you have higher chances they will read it 

quickly. 

As with subject lines, writing a headline for your email is also an important 

thing to do. There is one thing that you can do to create a strong headline 

for your email. 

 

Psychological Triggers 

One important element you will want to include in your headline is at least 

one psychological trigger. If you’re not familiar with the term—it’s basically 

any word or phrase that will compel many people to pay attention or take 
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action. 

Psychological triggers are useful because they stick out and because they 

draw in a reader before they have the chance to lose interest. As mentioned 

earlier, “free” is a reliable psychological trigger that is frequently used to 

induce people to try products and join mailing lists. 

There are also other psychological triggers. For instance, “scientifically 

proven,” “tested,” “powerful,” “explosive,” and “immediate” are all terms 

that will make your prospects read your headline. 

So if your current headline seems flat, consider re-writing it to include some 

psychological triggers. And once you start sending traffic to your opt-in 

page, consider rotating the triggers to see how they affect your conversion 

rate. We will talk about tracking and analyzing in the last chapter. 
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Chapter #9 - Using Emails To Build a Relation With Your 

Audience 

If you want to keep your subscribers stay on your list, you have to make sure 

that you can build a good relationship with them. By sending friendly emails 

to them from time to time, and not just blatant promotions, you will be able 

to keep your audience interested in your list.  

The longer you can keep your subscribers on your list, the more chance you 

will have to convert them into customers. Remember that making your 

subscribers to purchase your products is not something that can be done 

instantly. You have to establish trust with your audience first, before they 

are willing to purchase anything from you. 

A Note On Establishing Trust With Your Audience 

Big companies establish trust with their audience with branding. Branding is 

actually one of the best methods to establish trust with your audience. 

However, it is a long-term process. You can’t establish your brand in just a 

day or a week. You need years of continuously providing real value to your 

audience in order to establish your brand. 

Luckily, branding is not only for big companies. Nowadays, individuals can 

also establish their own personal branding. If you are a new internet 

marketer, you might want to establish a personal brand for yourself, so that 
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people will recognize you as a trustworthy person.  

So, how can you do this? How can you establish a personal brand for 

yourself? Again, the process is the same as the big companies. You have to 

deliver real value to your audience continuously. 

No matter what products you promote, or what niche you are trying to 

enter, you will surely succeed if you establish your personal brand. This 

makes your audience to respect you, and it also makes your audience to 

follow your recommendations. 

Personal Branding and List Building 

Building your personal brand is a long-term process that will get your 

audience to trust you and regard you as one of the experts in your niche. So, 

what can you do to achieve it? 

Before you learn about ways to do it, you have to understand about what 

you can’t do with your list building campaign. Doing these things will ruin 

your reputation: 

• Promoting only your products without providing any valuable content. 

• Sending cold messages that don’t address your audience personally. 

• Never responding to your audience. 

• Sending emails at irregular interval. 
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• Not delivering on your promises. 

Now, since you have learned about the things that will ruin your reputation, 

and therefore, ruin your personal brand, it’s time for you to know about 

how to build your personal brand effectively. They are actually opposite to 

the don’ts: 

• Sending emails regularly at regular interval, so that your audience can 

expect your next email. 

• Providing highly valuable information on each of your emails and over 

deliver. 

• Writing personalized messages that will connect with your audience 

emotionally. 

• Always responding to your audience’s responses. 

What types of content should you write in your emails, which will help you 

to establish your personal brand? Here are some suggestions. 

Types of Content That Always Work For Your Email Marketing 

Campaign 

Type #1: Send short articles to your list that contain “How To” instructions 

on a particular topic that they will find useful. 

Type #2: Send out a free, 10-page report that contains a specific, focused 
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strategy they can use. Consider including a link to one of your paid products 

in the report. 

Type #3: Send out a long ebook; and use it to link to dozens of different 

affiliate products. 

Type #4: Send some news or updates related to your niche. If there’s a new 

product launch, let them know about it (and include an affiliate link, of 

course). If there’s a newsworthy event, also let them know—even if there’s 

no direct profit in it. It’ll give them a reason to read your newsletter 

carefully. 

Type #5: Periodically, review relevant products and include an affiliate link 

to them in your review. 

Type #6: Offer exclusive, list-only discounts on your various products. This 

will also help you to generate some quick sales. 

Type #7: Offer links to free video content or video training courses. 

Remember – people love free and useful information. 
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Chapter #10 - Tracking Your Metrics 

Let’s say that you have established your list, and you have hundreds of 

subscribers on your list by now. You have sent a few emails to your list, and 

you have seen that some of them are responding positively to your offers. 

What should you do now? 

Well, what you should do right now is to add more subscribers to your list 

and keep on sending valuable emails to them. But, most importantly, you 

have to start tracking your metrics. What does it mean? It means tracking 

your list building performance to know exactly your success rate. 

By tracking your metrics, you will be able to know for sure whether your 

emails have a good response rate or not. In this way, you will not just 

measuring your success based on your assumptions, but on the real 

statistical data that you have from your autoresponder provider.  

Here are the benefits of tracking your email marketing performance: 

• You know exactly the performance of your campaign based on real 

data, not assumption. 

• You will know the open rate, conversion rate, subscription rate, and 

unsubscription rate of your campaign. 

• You can improve your campaign effectively. 
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• You can split test your campaign and see which one performs better. 

Usually, the basic tracking method is available in various email marketing 

services. For instance, Aweber gives you a good tracking tool to measure the 

success of your email marketing campaign so you don’t need to use any 

third-party marketing software to track your campaign. 

It is recommended that you don’t track your email marketing campaign 

when you are still in the earlier stage of your list building journey. For 

instance, if you still have about 20 subscribers in your list, it’s not important 

for you to track your campaign. Instead, it is more important for you to add 

more subscribers to your list. 

Also, you don’t need to be too obsessed with the tracking part of your list 

building campaign. While tracking can give you valuable real-time data, it 

doesn’t determine the success or failure of your email marketing campaign. 

Tracking will only give you relevant data. The success of your campaign will 

depend on the way you keep your subscribers interested in your emails. 

A Note About Split Testing 

If you want to track your email marketing performance effectively, you 

should do it with split testing. Split testing can help you to determine which 

variant of your campaign gives you the best result. You simply run two 

campaigns at the same time, and you will see which one is better. 

After finding the better one, you will split test that campaign with another 
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campaign. You do it continuously until you can find a real winner for your 

campaign. Then, you will stick with it for a long time, as you add more 

subscribers to your list.  

It is recommended for any new internet marketers to split test their 

campaign as quickly as possible, once you’ve reached at least 1000 

subscribers.  

Tracking Your Campaign With Aweber 

Aweber is the most popular email marketing service that you can use for 

your list building campaign. If you plan to use this email marketing service 

for your list building campaign, you don’t need to use any third-party tracker 

software to track your performance. 

Tracking is incredibly important in the internet marketing world, and 

fortunately AWeber does a pretty good job of doing this for us. 

AWeber keeps track of the number of times your form is displayed, and 

shows you the percentage of conversions that come from that. This is 

valuable information to have, especially when you are testing multiple 

forms. 

It’s a good idea to keep a close watch on your list signups, and try 

experimenting with different forms. You’d be surprised what a difference 

even a small tweak can make sometimes. 
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AWeber also allows you to split test, meaning you can run multiple forms at 

the same time, and AWeber will rotate between them. You can then 

compare the conversions side by side to determine which one is the best. 

 

Conclusion 

For now, you should understand that building a list isn’t difficult, but it does 

require some efforts from your side. 

You need to actively work on recruiting leads, promoting your squeeze page 

and establishing a relationship with your subscribers so that they trust you 

and the products and services you recommend. 

You want to use your list to expand your outreach, maximize your income 

and become a quality content provider and a recognized authority in your 

market, so now the only thing you need to do is take some action! 

To your success, 

[Your Name] 
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